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Michael Duffy: “Working together is the key 
to positive change.”
A dictionary definition of stewardship is the careful and responsible 
management of something entrusted to one's care, such as resources, 
property or environment. It involves acting as a caretaker to protect and 
manage assets, often for the benefit of a larger community or future 
generations, focusing on sustainability and accountability. Stockton’s 
Michael Duffy exemplifies all these qualities in his career and outlook on life.
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W E L C O M E
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S 
chool’s out for the sum-

mer! Boats have been 

tuned up, skis and wake 

boards dusted off, inner-

tubes inflated, new bathing suits 

purchased and sunblock ready to 

shield the harsh rays.  

Summers on the Delta are 

some of the best memories for 

our family, such as early morning 

wakeboarding on water as smooth 

as glass. Sassman would gather up 

the kids and their friends and spend 

an entire day tubing, wakeboarding 

and the traditional end-of-day stop 

for a burger at Bob’s at the Marina. 

When out-of-town friends 

are visiting (or even locals who 

have never been boating on the 

Delta–imagine!), we especially 

enjoy entertaining with an eve-

ning cocktail cruise, packing up 

a platter of salami and cheese, a 

nice selection of beverages and simply cruise, leaving from Ladd’s 

Point. It’s full throttle as we enjoy the beauty of the Stockton Golf 

and Country Club, then slow to enjoy the elegant homes along Riv-

iera Cliffs and Atherton Island. After Louise Park, we usually pull up 

to a huge ship in port then slowly cruise into downtown Stockton, 

past the Waterfront Warehouse, the Banner Island Ballpark, Adven-

tist Health Arena and Weber Point. It is a completely different per-

spective from the water. Then it’s a U-turn and we head on back 

up the river. The finale is usually about 7:30 as the sun displays the 

most vibrant, orange and red hues as it settles behind Mt. Diablo. It’s 

time to trailer up and get back home.  

The Delta is not only a regular outing for local families but quite 

the destination for many Nor Cal boaters. Often, I’ll have out-of-town 

friends call to say they are RVing at Tower Park or one of the many 

Delta campsites and say, “We’re 

taking our boat down the river to-

morrow, can you meet us at a place 

called Garlic Brothers? Is that close 

to you?” Well, it’s basically my 

backyard! Even though you can take 

the Delta all the way out through 

and beyond the Golden Gate Bridge, 

there is much to be explored right 

here. We are blessed to have our 

Delta, the waterway to the world!

In this Men’s Issue of HERLIFE 

Magazine, we feature Stocktonian 

and community advocate Michael 

Duffy, describing how he grew up 

in San Joaquin County enjoying the 

Delta and serving our community 

in so many ways, including his ap-

pointment to the Port of Stockton 

as a port commissioner. In other 

stories, we add more value to the 

Delta experience by highlighting 

some unexpected treasures you can 

find on the waterways. If you are a lover and admirer of beautiful 

classic wood boats, read about the annual Runabouts on the Riv-

er Classic Boat Show. We are also excited about the progress of the 

restoration of the USS Lucid and the Maritime Museum. Currently 

moored by the Stockton Rod and Gun Club, the Lucid will eventually 

move to downtown Stockton, where it is sure to be a great tourist 

destination. A recently added treasure is the Maritime Preservation 

Trust. With our rich boat-making history in Stockton, you will en-

joy reading about what they are doing to not only preserve beautiful 

yachts but to train students in the craft of woodworking and boat 

restoration. You can even investigate our local rowing, sailing and 

sculling clubs!

So, buckle up the life vests, practice water safety, and tow, tow, 

tow your motorboat...

Tow, Tow, Tow
Your Motorboat!
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 B Y  R A C H E L  F E N T O N
P H O T O S  B Y  K E V I N  R I C H T I K ,  C A R O L I N E  P H O T O G R A P H Y

"Working together is the 
key to positive change.”

Michael 
Duffy Stewardship might seem like an archaic concept in this day 

and age, but it is more relevant now than ever. We are sur-

rounded by glorious bounty, especially here in the Central 

Valley, from the abundant farmers markets that bless us ev-

ery harvest season to the cool waters of the Delta. Our location is 

perfect, close to some of the most beautiful and cosmopolitan places 

in the world. But the Central Valley doesn’t belong to us alone; it also 

belongs to future generations. We should all do our part in ensuring 

the beauty of our county will last for centuries to come, to be good 

stewards and take care of it for the sake of our children and our chil-

dren’s children. 

Michael Duffy, a lifelong resident of Stockton and humanitari-

an, has long considered himself a steward of his beloved hometown. 
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He has dedicated his life and career to helping his neighbors, and not 

just those living adjacent to him: “My neighborhood is the county!” 

he said. “There’s nothing that ignites more happiness in me than 

to see my neighbors living a good life.” From his childhood play-

ing along the Delta to his current position as port commissioner, 

Michael has worked tirelessly to preserve the beauty of San Joaquin 

County for the generations that will follow in his footsteps. 

Backyard Creek to Broader Shores
Born into a loving Irish Catholic family, Michael grew up on the 

north side of Stockton with the values of “God, family, and commu-

nity” always at the forefront of his mind. A creek ran right behind 

his backyard and their home was adjacent to the Holt Ranch, which 

gave them permission to hunt and fish on the land. Michael said 

he had "a perfect childhood. growing up in a place like that." Al-

though their neighborhood was near the amenities of the city, the 

creek and ranch property gave them the beauty and adventures of 

country life. His childhood was something straight out of a story-

book; with his siblings, Michael would build crawdad traps and rafts 

as they played on the creek and into the greater channel. That little 

creek first opened his eyes to the rest of the world. “The creek was 

connected in a larger way to the greater Delta. At the port there were 

ships that came in from around the world and the naval base, and it 

was all connected to the little creek behind my house,” Michael said. 

“It gave me a great appreciation for the Delta.” 

On feast days and holidays, Michael’s parents would invite sail-

ors from the port to come celebrate with them and go into town to 

shop. He remembers stories from faraway lands and their eagerness 

as they browsed their local stores with new wares and fresh pro-

duce. The sailors' excitement helped him see many things he took 

for granted about his hometown, such as its beautiful agriculture 

and abundant markets and its port with access to the wide world 

beyond. “The world comes into Stockton through the port,” he said. 

“We’re connected to everything everywhere!” After serving as a page 

in Congress during his junior year in high school, Michael attended 

San Francisco State University to study international relations, pur-

suing his ongoing interest in the ways the world is interconnected. 

Once he graduated with his degree, he spent a few years working all 

around the globe, interacting with different people and their cul-

tures. Some of his favorite jobs were aboard ships, sailing and see-

ing the world that he’d heard stories about from the sailors sitting 

around his parents’ dining table. 

No Place Like Home 
After his travels, Michael found himself moving back to Stock-

ton to settle down. There, he met his wife, and they raised their two 

children together as he pursued his career. “You can get far away 

from Stockton, but it always calls back,” he said with a laugh. “I 

could not ask for a better hometown, our community, our geography, 

everything about Stockton. You can’t replace good land and good 

people, there’s no substitute.” Michael earned his international MBA 

from Pepperdine University and had a successful career managing 

the Financial Center Credit Union for 30 years before he retired. Ev-

ery day, he brought his passion for making the world a better place 

into work with him. “I helped people to become the best that they 

can be and live to their full potential through access to credit,” he 

said, reminiscing on how he explained his job to his young children. 

He loved being able to support people in their financial goals and 

help take care of members of the community: “I couldn’t ask for a 

better career in helping people.” 

That theme of helping others is woven throughout Michael’s 

life from a young age. "My parents wanted us to be good citizens,” 
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he said, “with a responsibility to take care and steward the fu-

ture.” His family taught him that working to make the community 

a better place was not a chore or a line item to add to a resume, but 

rather a privilege and an honor as a responsible citizen. When asked 

where his love for helping others started, he points to his very first 

job. “It started with being the milk monitor in first grade!” he said. 

He still proudly shows off his first-grade school picture, when he 

donned a bow tie for the first time. Ever since he raised his hand 

to volunteer for that job, he’s been finding ways to help people. “If 

there was an opportunity to help the greater good, to help the group 

as a whole, I found that opportunity and did my best to make things 

better,” he said. “It’s no surprise that later in life I’d be doing the 

same thing!” He continues to raise his hand to help those around 

him; he currently sits as the president and CEO of the San Joaquin 

Community Foundation, which works to bring resources and op-

portunities to those with the greatest needs in the county. He also 

has worked with St. Joseph’s Medical Center in Stockton for many 

years and is currently involved with their Tower expansion project 

slated to be finished in 2030. 

Returning to the Waters
Even after his retiring from his professional career, Michael con-

tinued to look for ways to give back to the people around him. “I pre-

fer to see what I can do to help without being too loud and out front,” 

he said, “Keeping your head down and working for a goal is the way 

to achieve it.” Remembering his joyful adventures playing along the 

backyard creek, he began to look for ways to help preserve the envi-

ronmental beauty that enriched his childhood so much. He found his 

place at the Port of Stockton, and in 2013, the Stockton City Council 

appointed Michael as port commissioner. “I’ve gone to work since 

then really looking to leverage this asset for the present but also for 

the future,” he said. “The port is a lever of our economic engine. This 

is what can throttle us up or throttle us down, and if we steward it 

correctly, it can continue to pay off for generations to come.” 

For more than a decade, Michael has dedicated his time and 

energy toward maintaining and growing the port while also look-

ing for ways to make it more environmentally conscious. The Port 

“Long-term strategic 

planning is one of my favorite 

activities. I want to devote my 

energies to what makes things 

better for the next generation; 

everything stems from that at 

this point."

- Michael
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of Stockton is a geostrategic asset that’s often overlooked. Every 

year, the port works with over 55 countries, importing and export-

ing goods as well as conducting its domestic business. It stands 

as an example of human ingenuity; the complex systems and ma-

chinery never cease to amaze Michael. “I’m amazed at human be-

ings and what they’ve been able to do and how they’ve been able 

to mechanize,” he said, describing conveyor belts that stretch for 

blocks and cranes that stretch stories into the sky. But his abso-

lute favorite part of the job is looking toward the future and find-

ing ways to improve the way the port operates to keep it operating 

in a way that preserves both its usefulness and its beauty. “Long-

term strategic planning is one of my favorite activities,” he said. 

“I want to devote my energies to what makes things better for 

the next generation; everything stems from that at this point."  

Small Actions, Big Impacts
Again and again, Michael returns to the creek that played such 

a pivotal role in his childhood formation, seeing it as a metaphor for 

our connection to the greater world. Just like that creek feeds into 

the sea, we are all connected to the greater whole, and everything we 

do has a ripple effect that impacts the larger community. All of us 

are called to be stewards of the gifts we have been given, and all of us 

should ensure those gifts will pass on to the next generations. Even 

the smallest actions can lead to positive changes, and Michael is one 

of the first to urge everyone to do whatever they can to make the 

world a better place. He encourages those around him to get involved 

in any way they can, from helping at clean-up days to participating 

in food drives, every small action brings the community closer to-

gether. “I’m not so important; we’re all important,” he said. “The 

more of us that become a small part in what happens here, the more 

things we can do together.” He emphasizes cooperation over com-

plaining: no problem is too big when enough people come together 

to tackle it. “There are so many ways in our daily lives, if we just 

take a moment to think about how we fit in and think of others, that 

we can come together and make large issues into small, manageable 

things,” Michael said. He dreams of a future when all of us come 

together to steward the land around us, passing it on like a precious 

gift to our children. “Working together is the key,” he said. ®

“I want to devote my energies to what makes things 

better for the next generation; everything stems from 

that at this point." 

- Michael
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C O M M U N I T Y  S P O T L I G H T

The Stockton Maritime Museum aims to create a permanent 
museum on Stockton’s downtown waterfront that will pro-
vide public access to Stockton’s historical and cultural past. Its 
prominent feature will be the USS Lucid, which was acquired 

by the museum in 2010 and moved to Stockton in 2010, where res-
toration began.

The USS Lucid was one of 101 Aggressive Class minesweep-
ers built in an emergency three-year shipbuilding program in 
the early 1950s in response to the U.S. Navy’s losses from Soviet 

high-tech mines during the Korean War. Stockton’s historic Col-
berg Boat Works was tasked to build three of the USS Lucid’s sister 
ships. The USS Lucid, which was built in 1953 by Higgins Industries 
in New Orleans, Louisiana, is the last surviving Aggressive Class 
minesweeper in the United States. 

The Stockton Maritime Museum was awarded a $950,000 
Sacramento-San Joaquin Delta Conservancy Grant last year to 
cover design, architecture, engineering and permitting for the 
development of its one-and-a-half-acre site on the south shore 
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The USS Lucid
Restoration Work Continues

 S T O R Y  A N D  P H O T O S  B Y  J O  A N N  K I R B Y
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of Stockton’s historic waterfront. “The 
restoration work on board Lucid is now 
approximately 85 percent completed,” 
David Rajkovich, president of the Stock-
ton Maritime Museum board of directors, 
said. “All the work is done by San Joaquin 
Office of Education’s Building Futures 
Academy students and adult volunteers 
of the museum.”

San Joaquin Building Futures Acade-
my, or SJBFA, is a public school for stu-
dents in San Joaquin County who partic-
ipate in the SJCOE YouthBuild program. 
SJBFA is a high school dropout credit 
recovery program that offers grades 9 
through 12 and serves youth ages 18 to 
24. Academic and construction curricu-
lum are integrated and provide multiple opportunities for hands-
on experiences, meaning that students earn credits for their work 
on the Lucid.

More than a dozen students are working on the Lucid. The 
students earn valuable experience, taking on restoration tasks such 
as carpentry, electrical, plumbing and more under the guidance of 
their instructors and experienced volunteers. John Van Huystee, a 
museum board advisor, is helping oversee restoration of the Lucid. 
He has a background as a building contractor and is a vocation-
al instructor at Building Futures Academy. “A lot of life skills are 
taught, from showing up on time to how to conduct yourself in 
different situations and surroundings,” John said.

Students come out once or twice a week, depending on their 
school schedule, to complete work on the ship. There are adult vol-
unteers on board five days a week. Scavenging parts for the ship 
has taken those involved in the project far and wide! “A group of 
ten museum volunteers recently returned from Kaohsiung, Tai-
wan, where we removed approximately 50 tons of minesweeping 
gear and parts from the Ex-USS Implicit, MSO-455. She was the 
very last remining sister ship of the USS Lucid to be decommis-
sioned anywhere in the world. An exact twin of Lucid, Implicit 
served our Navy from 1955 to 1995, then was sold to the Repub-
lic of China (Taiwan) Navy, where she served another 30 years as 
the Yung Yang in Taiwan's Navy,” David said “We were able to 
retrieve much-needed gear including sonar consoles, anchors, 
anchor chain, taft rails, stern minesweep cranes, paravanes and 

electrical gear.”
The next project is to finish both engine rooms, which are be-

ing prepped for sanding, painting and lighting. It will take about 
two to three months to complete, since the engine rooms are the 
largest spaces on the ship.

David said the grant enabled the museum to hire an archi-
tect and to work through the permitting process. “Once permitting 
process is complete, we hope to begin construction on our per-
manent Weber Avenue location,” he said. “Fundraising efforts are 
under way with private and corporate supporters, as well as addi-
tional potential state and local agency funding.” 

When completed, Stockton Maritime Museum, with the USS 
Lucid as its iconic attraction, will benefit the community with ed-
ucational opportunities for all ages, offering community gather-
ing spaces and highlighting the rich history of the waterfront’s 
ship-building past. The transformation is noticeable. “I have been 
on the ship for now 12 years, and I have seen a wreck of a vessel 
turn into the beautiful maritime piece of history it has become,” 
John said.

The ship is open to the public twice a year during spring and 
fall open house events. The next scheduled open house is set for 
Saturday, October 3, 2026. Additional details will be available as 
the date draws near. The museum’s website at stocktonhistori-
calmaritimemuseum.org has a plethora of information as well as 
how to volunteer.

“We want to encourage folks in the community to come out 
to see the beautiful restoration work our 
students, adult volunteers and donors 
have helped accomplish thus far,” he 
said. “And we welcome financial support 
from the community, as that has been 
our main source of funding. With all work 
done by volunteers, we get a lot of work 
completed from every dollar we raise.”

For now, the USS Lucid is moored 
near Pixie Woods. “We hope to be able to 
move to our permanent, downtown wa-
terfront location in another three years,” 
David said. ®
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 B Y  J O  A N N  K I R B Y

W
here can you get a free ride in an antique custom-built 
wooden Chris-Craft boat? If it’s going to be anywhere, 
it’s going to be this summer in Stockton! 

The eighth annual Runabouts on the River, presented 
by the Antique and Classic Boat Society NorCal/Lake Tahoe chap-
ter, takes place from 9:00 a.m. to 3:00 p.m. on June 27, 2026, 
at the Stockton Sailing Club on the beautiful Delta in Stockton, 
California. It gives attendees the chance to ride in a runabout and 
take a little spin on the San Joaquin River.

This event features a large collection of classic wooden boats, 
including world-class mahogany runabouts and historic Gar-Wood, 
Chris-Craft and Century models. Many of the crafts are meticulously 
restored and look like something James Bond would helm.

Mark Manes, who is chairing the event, said Runabouts on 
the River is a chance to share the chapter’s love of classic boats 
and cars. “We want to bring awareness to the classic boating hob-
by, get some new members and share our boats with the commu-
nity,” he said. “We are especially proud this year to plan on do-
nating a portion of any proceeds from the event to the Sea Scouts 
of Stockton, the Stockton Sailing Club Youth Foundation and the 
USS Lucid/Stockton Maritime Museum, which showcases the 
USS Lucid on downtown Stockton’s waterfront.” Funds from the 
event also allow the Antique and Classic Boat Society to continue 
offering programming for the community. 

What is Mark’s favorite part of the event? “Definitely the 
boat rides and the smiles on the kids’ faces as they get to ride in a 
classic runabout.” The beautiful, sleek wooden boats that owners 
bring to Runabouts are visually stunning. Some will be docked 
and boat owners love to share their boat’s history. A car show 
component features all kinds of classic and antique vehicles.

Eric Koster, who chaired the event last year and is volun-

teering again this year, said that Runabouts on the River is a 
rare chance to see beautiful classic boats from the 1920s and 
later. “There is nowhere else in this region where you can see 
boats of this caliber,” he said. “The closest experience would be 
the Lake Tahoe Concours d’Elegance on the west shore of the 
lake.” Free boat rides are offered up the San Joaquin River and 
back down toward the Riviera Cliffs by members. It’s about a 
seven- to ten-minute, short and sweet ride that gives attendees 
a rare opportunity to ride in a classic wooden runabout, hence 
the event’s name.

“This year’s event has something the whole family can en-
joy, with special kids’ booth and activities just for children that 
will pique their interest,” Eric said. Runabouts on the River offers 
free admission and boat rides on the San Joaquin River so that en-
thusiasts, collectors and the community can enjoy a beautiful day 
at this event that brings together classic and antique boats, clas-
sic cars, hot rods and modern performance cars. There are ven-
dors selling food, drinks and other wares; attendees can listen to 
live music and buy a beer at the Stockton Sailing Club. A highlight 
is always the live demonstrations from the San Joaquin County 
Sheriff’s firefighting boat as it shows off firefighting skills.

ACBS NorCal/Lake Tahoe is a 501(c)3 nonprofit organization 
dedicated to the preservation, restoration and education of an-
tique and classic boats. As one of 53 chapters of the Antique & 
Classic Boat Society, Inc., based in Clayton, New York, the Stock-
ton chapter has several events each year in multiple locations in 
Northern California.

Sponsorship and additional vendor opportunities are avail-
able. To learn more about this event, to register a car or boat, 
check out sponsorship opportunities or to request vendor infor-
mation, visit acbsrotr.com. ®
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RUNABOUTS
ON THE RIVER
A COLLECTION OF CLASSICS
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C O M M U N I T Y  S P O T L I G H T

The passage of time is like water against stone. If left alone, 
eventually it will wear all things down. Knowledge, his-
tory, craftsmanship, artifacts all require our active pres-
ervation to ensure they are not lost forever. Wayne Ettel 

has dedicated his life to fighting against this entropy, specifically 
by conserving our nautical heritage through boat restoration and 
mentoring youth who show interest in sailing and industrial arts. 
He recently opened a new workshop in Stockton after relocating 

from Southern California and aims to use his platforms to ensure 
these critical skills are passed down to the next generation, safe 
from the erosion of time.

Although Wayne might be relatively new to the Central Valley, 
he’s a Californian through and through with salt water in his veins. 
Wayne grew up in Southern California along the coast, spending 
every summer day swimming and surfing with friends and fam-
ily. A self-described “aqua nut,” he spent his youth scuba diving, 
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A Seaworthy Future...
Wayne Ettel And The 

Maritime Preservation Trust
 B Y  R A C H E L  F E N T O N

P H O T O S  C O U R T E S Y  O F  M A R I T I M E  P R E S E R VAT I O N  T R U S T
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swimming, sailing, as a junior lifeguard and being around 
the water as much as he could. “You can never keep me out 
of the water,” he said with a laugh. “I started in the Orange 
County Sea Scouts; they had a tall ship there, the Argus, that 
was the first square rig tall ship in California.” The Argus, 
built in 1906, introduced thousands of Boy Scouts to the art of 
sailing during its time; it’s one of the reasons Wayne himself 
became so interested in sailing and preserving historic boats. 
“There was a whole army of us that skippered the boats and 
maintained the boats,” he said. “We just grew up doing it.” 

With his affinity for the sea, it’s no surprise Wayne has 
dedicated his life to preserving and restoring the crafts that sail 
upon it. An expert mariner and craftsman, he began a business 
preserving classic wooden boats in 1977 in Costa Mesa, starting 
with the schooner the Spike Africa, owned by Bob Sloan. He has 
since worked on several notable crafts, restoring them to their 
former glory and preserving the history within their timbers. “I 
spent my whole career fixing things. We have a lot of pride in 
what we do,” he said. “Some of the boats I work on are 100 years 
old; they’ve been in the family for generations.” 

Over the years, the Sea Scouts became less active, and Wayne 
noticed fewer youth being introduced to either the industrial arts 
or the art of sailing. Determined to pass on the experience he had 
in his own childhood, Wayne founded the Maritime Preservation 
Trust, a nonprofit dedicated to preserving both historic boats and 
essential skill sets for the upcoming generations. “We started the 
Maritime Preservation Trust because I wanted young people 
to experience what I had experienced,” Wayne said. “We’re 
preserving history, training people in the arts and crafts of 
woodworking and boat restoration and providing an activ-
ity for youth.” They share their history and reconstruction 
techniques on their YouTube channel, hoping to spread their 
knowledge even further. Not only does the Maritime Preser-
vation Trust teach valuable industrial skills and preserve es-
sential historical knowledge and artifacts, but it also acts as 
a launching pad for those wanting careers in the maritime 
industry. “My favorite part is working with the young people; 
it keeps you young. Without them, there’s no future,” he said. 
“You can’t put a price on a young person’s face when they 
work on a boat and they fix something, and they get to go out 
and drive it.”

Earlier this year, the Maritime Preservation Trust 
hosted its first Central Valley open house during which it 
launched the Athena, its flagship and a beautiful vessel 
rich with California history, originally built in Stockton in 
1929. It was a beautiful culmination of the values Wayne 
has always prioritized; the preservation of historical beau-
ty and skills, and the mentorship of the next generation 
to do the same. Through his tireless work at both his boat 
restoration business and the Maritime Preservation Trust, 
he hopes to rekindle Stockton’s interest in its rich nauti-
cal heritage while mentoring the next generation of sailors 
and craftsmen. Under his watchful eye and careful tutelage, 
these essential skills will pass on to his students and his 
students’ students, defying the erasure of time. “I can’t fix 
everything,” Wayne said. “But I’ll do the best I can.” ®







32

Roses in the Spotlight

T  he inaugural Stockton Rose Garden tour was a day filled 

with beauty, as attendees strolled through five gardens: 

University Park World Peace Rose Garden, the private rose 

garden of Gerry Dunlap, the Faye Fotini Spanos Rose Garden, 

Gerry Dunlap Rose Garden at the Haggin Museum and the Rose 

Garden at Knoles Lawn. The event was hosted on April 25, 2026, 

by SASS! Public Relations, Stockton Beautiful and the Stockton 

Garden Club. Live music, refreshments and conversations with 

master gardeners made the day complete.  ®

P H O T O G R A P H Y  B Y  H E L E N  R I P K E N

S C E N E  A N D  B E  S E E N
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C O M M U N I T Y  S P O T L I G H T

Spending time on the water has long been recognized for its 

soothing effects, and when paired with sculling, rowing or 

sailing, can be the perfect combination of exercise and se-

renity. What’s the difference? Sculling uses affixed oars that are held 

in each hand and pulled firmly to propel the vessel, also known as a 

scull. Like sculling, rowing can be done alone or as a team, but rowing 

involves paddles that are held independently. Sailing requires the 

all-important skills to catch 

the wind and get the sail-

boat to go where you want. 

Any newcomer will tell you, 

it’s trickier than it sounds. 

Sculling, rowing and sailing 

are all great ways to enjoy the 

outdoors and Stockton has sev-

eral well-established groups to 

teach and support enthusiasts.

DELTA 
SCULLING 
CENTER

Delta Sculling Center is a nonprofit organiza-

tion that takes pride in making the sculling experi-

ence available to people with a wide range of abili-

ties, regardless of physical limitations or economic 

means. The organization serves both veterans and 

civilians and offers newcomers the chance to sam-

ple classes and coaching as a way to 

discover what this popular pastime 

is all about. Its programs support 

fitness goals and have expanded to 

encourage youth to develop healthy 

habits and self-esteem by promoting 

exercise in local schools and in af-

ter-school programs at its boathouse. 

Delta Sculling wants everyone to ex-

perience the beauty and peace that is 

achieved through time on the water. 

– 4950 Buckley Cove Way, Stockton, 

California 95219 • (209)607-9876 • 

info@deltasculling.org

STOCKTON ROWING CLUB
Stockton Rowing Club offers both sweep rowing and scull-

ing as well as a fleet of classic ergs, or rowing machines, for 

member use, ages 18 and up. Many appreciate this advantage of 

having a gym-on-the-water to enable growth and increase their 

fitness level. Throughout the year, Stockton Rowing Club, which 

is both recreational and competitive, offers Learn to Row intro-

ductory courses in which participants spend two hours learning 

basic rowing technique and experiencing what it’s like to slice 

across the waters of the beautiful San Joaquin 

Delta. Age groups are Juniors 13-18 and Masters 

19 and up. Stockton Rowing Club also organizes 

team-building events for businesses, communi-

ty groups, families or anyone wishing to create a 

memorable experience gathering. – 4950 Buck-

ley Cove Way, Stockton, California 95219 • learn-

torow@stocktonrowing.org

STOCKTON
SAILING CLUB

The Stockton Sailing Club 

truly offers something for ev-

eryone including junior sailing 

lessons, the famous Delta Ditch 

Run, races, cruises, parties 

and many other special events 

throughout the year. Estab-

lished in 1933, the social club 

and its members support one 

another in mastering the art of 

sailing and boat handling with 

an emphasis on good sports-

manship. Members have their 

own beautiful club house, retreat 

area and harbor with over 300 slips in ad-

dition to reciprocal use of other yacht clubs 

around northern California. Stockton Sailing 

Club also hosts events for the public, which 

can be another great way to become famil-

iar with all this group has to offer. – 4980 

Buckley Cove Way, Stockton, California 

95219 • (209) 951-5600

Anyone looking for an exhilarating experience, new friendships 

and the incomparable beauty of the California Delta will surely enjoy 

these sports and the groups that facilitate them. Sculling, rowing and 

sailing are all unique, but one thing these groups have in common is 

that newcomers are always welcome. ®

SCULLING, ROWING, SAILING:
Clubs for Everyone

B Y  M A R Y  R A F F E T T O
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L O O K I N G  B A C K

L
ong before the age of freeways and powerboats, getting a ma-

hogany runabout from San Joaquin County to Lake Tahoe was 

no small feat. For the Morse-Bewley family of Lodi, it meant 

loading their Florence M II boat onto a trailer, hitching it to a 

1917 REO touring car and setting out for two grueling days of unpaved 

mountain roads. The car that made that journey possible became as 

celebrated as the boat itself: a ker-

osene-burning REO Speed Wagon 

known to all as "Kerosene Kate."

The story begins in the Del-

ta. In the early 1900s, Stockton 

brothers Thod and Roy Stephens 

had built a thriving boat works on 

the banks of the Stockton Channel, 

supplying fast wooden runabouts 

— called "spud boats" — to ag-

ricultural brokers who needed to 

race between Delta farms to se-

cure the best produce prices. An extra mile per hour could mean win-

ning or losing a deal. By 1925, the Stephens Brothers had parlayed 

their hard-earned expertise into building sleek 26-foot teak-hulled 

pleasure runabouts that would become some of the most coveted wa-

ter craft in California.

E.E. Morse  a Lodi farmer who had long brought his fami-

ly camping through the Sierras, was among the first to want one. 

The family already owned a summer residence on the west shore of 

Tahoe and had kept an earlier Stephens launch, the original Flor-

ence M, since 1915. In 1925 they purchased the new Stephens 26 

and named her Florence M II in honor of Florence, E.E.'s wife. With 

two cockpits, a teak hull and a power-

ful Scripps engine, the boat was built for 

both leisure and speed.

Getting Florence M II to the lake 

was the adventure. No paved highway 

connected Lodi to Tahoe, and no prop-

er launching facilities existed on the 

steep eastern and western shores. The 

family was forced to push the trailered 

boat across a sandy beach near pres-

ent-day Camp Richardson on the south-

ern shore, then navigate north to their 

home in Homewood. The car doing the heavy pulling was famous in 

its own right.

The REO Model M — a large, powerful six-cylinder touring 

car — had earned its nickname through a series of daring moun-

tain crossings by J.C. Skinner, an inventive Stockton automobile 

A Century on the Water 
FLORENCE M II AND THE 

LEGEND OF KEROSENE KATE

How a Lodi farming family, a record-breaking automobile, and a Stockton boatyard wrote one remarkable story!

B Y  P H I L L I P  M E R L O
P H O T O S  C O U R T E S Y  O F  T H E  S A N  J O A Q U I N  C O U N T Y  H I S T O R I C A L  M U S E U M
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dealer. Frustrated by the difficulty 

of finding gasoline in remote Sierra 

passes, Skinner devised a vaporizer 

system that allowed the engine to run 

on kerosene, a cheaper and far more 

widely available fuel. In the fall of 

1917, equipped with his converter and 

a set of wooden spools bolted to the 

rear wheels to winch the car free from 

snowdrifts, Skinner circled the Sierra 

Nevada — crossing both Sonora Pass 

at 9,624 feet and Ebbetts Pass — cov-

ering 358 miles in just over 28 hours. 

Local newspapers were enchanted, 

and the car's nickname was born. A 

gala dinner in Stockton that December included a poem printed on 

the menu: "Kerosene Kate is never late / Always in a hurry, with 

never a flurry."

That same car — or one very like it — would spend decades in 

the service of the Morse-Bewley family, hauling Florence M II up the 

mountain every summer and back down to Lodi every fall, where the 

boat spent winters in the barn.

At Tahoe, the boat found its true calling in the racing circuit of 

the Tahoe Powerboat Club. E.E.'s daughter Evelyn — known as Eve — 

was, by all accounts, fearless. She stripped the seats from the boat to 

shave weight, recruited her young nieces as mandatory crew (racing 

rules required two people aboard), and proceeded to win trophy af-

ter trophy in the annual "Bang and Go 

Back" races. To stay competitive into 

the 1940s, the family swapped out the 

original six-cylinder Scripps engine 

for a Chrysler Crown with eight cyl-

inders so large it consumed the entire 

engine compartment, forcing the fuel 

tank to be relocated to the stern. The 

modifications worked. Florence M II 

kept winning.

Eventually, as the older gener-

ation stepped back, the Bewley chil-

dren took over — learning to water-

ski behind a boat powerful enough, 

family lore holds, to tow four peo-

ple at once. Florence M II remained at Tahoe for forty continuous 

years, wintering in the Delta when the family eventually brought 

her back down the mountain.

In time, the family donated both Florence M II and "Kerosene 

Kate" to the Tahoe Maritime Museum in Homewood, just a block 

from their lakeside home. When the Tahoe Maritime Museum closed. 

The Bewley family’s preference was ultimately that the artifacts 

come to the San Joaquin County Historical Museum — closer to the 

Lodi farm, the Delta waterways, and the Stockton boatyard where 

the whole story began. The artifacts are an incredible chapter of local 

history and remain on permanent display at the San Joaquin County 

Historical Museum. ®
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S C E N E  A N D  B E  S E E N

Stocktonian of the 
Year Honored

The Greater Stockton Chamber of Commerce and the 

Central Valley Association of Realtors honored John Vera 

as Stocktonian of the Year on April 16, 2026, at the Stockton 

Golf and Country Club. John is a philanthropist active in the 

community and supports many local organizations; he’s 

known to show up as a donor, volunteer, board member and 

behind-the-scenes organizer. His influence in Stockton is 

longstanding and far-reaching. ®

P H O T O G R A P H Y  B Y  H E L E N  R I P K E N
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C O M M U N I T Y  S P O T L I G H T

A ntonini Companies 

is celebrating its 

centennial year, and 

its vice president 

and co-owner, Karen Wuellner, 

couldn’t be prouder of the com-

pany’s heritage. It has remained 

strong through the various 

hurdles and economic crises of 

the past 100 years, a testament 

to their enduring quality and 

staunch work ethic. Now, Karen 

and her brother, Joe, continue to 

shepherd the company into the future, the third generation preserv-

ing the legacy founded by their grandfather and preparing to pass the 

torch on to the fourth generation.

Karen and Joe’s grandfather, Virgilio Antonini, immigrated to the 

United States from Castiglione Chiavarese, a small town in the north 

of Italy. He initially found work as a farmer but soon realized there 

was a great need for trans-

portation to get produce to 

the markets quickly and ef-

ficiently. He founded Antoni-

ni Fruit Express to meet that 

need, driving to Oakland and 

taking a ferry to San Francis-

co to sell produce. “It was a 

family affair,” Karen said, re-

membering the stories passed 

down by her father and her 

aunts and uncles. Virgilio had 

met his wife here in the Unit-

ed States, and the couple had three boys and two girls. All three boys 

became involved in their father’s business, including the youngest, 

Karen and Joe’s father, who took full responsibility for the company 

after the death of his elder brothers. 

Karen’s two brothers joined their father at the family business 

when they were in high school and continued to work with him after 

ANTONINI COMPANIES
CARRYING THROUGH A CENTURY

B Y  R A C H E L  F E N T O N
P H O T O S  B Y  K E V I N  R I C H T I K ,  C A R O L I N E  P H O T O G R A P H Y
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college. They began to expand their business from hauling only sea-

sonal agricultural produce to include year-round freight, branching 

out into building materials and eventually into intermodals, helping 

transport containers to the ports. Meanwhile, Karen pursued other 

interests instead, studying accounting and earning her CPA qualifica-

tion. “Dad was always very supportive of anything we wanted to do. He 

didn’t want to force us into the business at all,” she said. 

She began a successful career as an accountant, working at a ski 

resort, where she also met her husband. But when she moved back 

to the Central Valley with her husband after having her second child, 

the company also happened to have the perfect job opening. “It just 

worked out; I think I knew all along eventually I’d end up here,” Kar-

en said. She began working as controller, and since the company has 

grown and expanded, she now oversees the HR department and the 

safety department as well. The company still has a strong agricultural 

business, focused mostly on tomatoes and nuts, but its year-round 

freight also keeps them busy during the off seasons.

The work is difficult but rewarding. “We’ve been doing this for 100 

years now, but things do change!” Karen said. “No matter how many 

years you’ve been doing this, you’re never fully prepared.” She credits 

her previous career experience for her success in the family business; 

her work as an accountant prepared her for managing a business and 

presenting data, and her work at the ski resort prepared her for the 

challenges of a job with intense seasons. “We have pride in our work. I 

like to be proud of what we have and what we’ve developed, and proud 

that our name is on the truck,” she said. They stand by their company 

values of integrity, heritage, fairness, quality and community service. 

“We always try to keep the customer as our top concern, the customer, 

employees and having a good work environment,” Karen said. 

While her own children are pursuing their careers with her en-

couragement, her nephews are strongly involved and prepared to carry 

on the family legacy. “We’re very proud we’ve been able to continue on 

with what our grandfather started. The third generation and now the 

fourth generation have a good opportunity to move the business for-

ward.” Guided by Karen and Joe, with their dedication and firm foun-

dation in integrity and hard work, Antonini Companies will continue 

to stand strong through the next century despite whatever challenges 

may come its way.  ®

Jordan Antonini,  Stefano Antonini, Karen Wuellner, Joe Antonini, Keaton Antonini,  Andy Wuellner
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I
f you’ve ever taken a selfie in bad lighting, you already know the truth; 

light changes everything. The same goes for your home. You can have 

the most beautiful furniture, the perfect rug and walls painted just the 

right shade, but if your lighting is wrong? The whole room falls flat.

Lighting is the unsung hero of design. It doesn’t just let you see, 

but sets the mood, highlights what matters, and even makes your 

home look more expensive than it really is. The good news? A few 

smart lighting choices can completely transform your space.

THE THREE-LAYER RULE
Professional designers never rely on a single overhead light. 

Why? Because it makes everyone look like they’re telling ghost stories 

at summer camp. The secret is layering:

Ambient Lighting: This is your base. Think ceiling fixtures, re-

cessed lights or chandeliers. They provide overall illumination and set 

the tone.

Task Lighting: This is lighting with a purpose, such as reading 

lamps, under-cabinet kitchen lights, vanity sconces. Anywhere you 

need to do something, you need task lighting.

Accent Lighting: Here’s where the drama happens. Picture lights 

over artwork, LED strips tucked under shelves or a small lamp casting 

a cozy glow. Accent lighting draws attention and creates atmosphere.

The mix of all three is what makes a room sing.

FIXTURES AS JEWELRY
Here’s a design secret: lighting is to your home what jewelry is 

to your outfit. Functional, yes, but it’s also a chance to show per-

sonality. That simple flush mount in your hallway? Replace it with a 

statement fixture and suddenly the hallway isn’t just a pass-through, 

it’s a runway.

In a recent project, swapping out the builder-basic foyer light 

for a sculptural chandelier completely changed the vibe. Guests now 

walk in and know immediately that the homeowners value style. It’s 

amazing what a single fixture can say.

THE POWER OF DIMMERS
If there’s one upgrade I wish every homeowner would make, it’s 

dimmers. They create bright light in the morning to get you moving, 

soft light in the evening to wind down. Dimmers turn one fixture into 

a multi-tasker. Bonus: they also save energy.

Think of it like volume control for your room. Sometimes you 

want rock concert energy, sometimes you want jazz club ambiance. 

Dimmers let you choose.

SEASONAL SHIFTS
Lighting needs to change with the seasons. In summer, nat-

ural light pours in and does most of the heavy lifting. By fall and 
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winter, you’ll rely on lamps and fixtures to keep your home from 

feeling gloomy.

This is why I always tell clients to invest in lamps with cool 

bulbs for living spaces. That cozy glow makes long evenings feel in-

viting instead of dreary. In the kitchen, mix in brighter task lighting 

so chopping vegetables doesn’t turn into a game of “guess which 

finger is which.”

QUICK FIXES THAT MAKE A BIG DIFFERENCE
Replace one overhead light with a statement chandelier or 

pendant. Add a floor lamp to any dark corner. Watch the room ex-

pand instantly.

Install under-cabinet lighting in the kitchen and it’ll feel 

like a magazine spread. Put bedside sconces on dimmers for ho-

tel-level coziness.

Change your bulbs. Use warm white (2700K–3000K) for living 

spaces, cooler (3500K–4000K) for work areas.

A REAL-LIFE EXAMPLE
In one client’s powder room, the original single bulb cast a harsh 

shadow that made even the bravest soul want to avoid mirrors. We 

swapped it for a small chandelier and added a patterned wallpaper. 

Suddenly, the room became a little jewel box. Guests linger instead of 

rushing out. That’s the power of good lighting.

THE TAKEAWAY
Great lighting isn’t about wattage, it’s about intention. It 

shapes how you feel, how you function, and how your home is ex-

perienced. The best-designed rooms don’t look good just in day-

light; they glow at night.

So, before you buy another throw pillow or piece of wall art, look up. 

The right fixture might be the upgrade your home has been waiting for. ®

Kathleen Jennison is the principal designer and CEO of KTJ Design Co., a Stockton-based interior design firm known for creating avant-garde 
yet livable spaces. With over 15 years of experience, she helps clients in life transitions transform their homes into places of beauty, comfort and 
personality. Kathleen’s work has been featured in regional and national publications, and her design philosophy centers on one simple belief: a 
home should always reflect the people who live in it.

404 N. HARRISON  |  STOCKTON, CA 95203  209.915.0442  |  KATHLEEN@KATHLEENJENNISON.COM
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R E C I P E

Skillet Balsamic Pork 
Chops with Peach and 

Gorgonzola Salad
R E C I P E  &  P H O T O  P R O V I D E D  B Y  B E L L Y F U L L . N E T

tips

1: Brining pork for even a brief period makes the pork juicy and ensures 

no more dried pork! The brine mixture I use is 1 cup water to 1 tablespoon 

Kosher salt. If using table salt use one-third less salt.

3: Any leftover vinaigrette will keep refrigerated up to two weeks. When 

ready to use, let the dressing come to room temperature and shake/whisk 

before serving.

Stock photo by Vecteezy

Ingredients
PORK CHOPS:

4 cups water

4 tablespoons Kosher salt

2 bone-in pork chops

2 tablespoons olive oil

VINAIGRETTE:

1/3 cup balsamic vinegar

¼ cup honey

1-2 tablespoons chopped fresh thyme 

leaves or rosemary

¼ teaspoon salt

¼ teaspoon pepper

2 tablespoons extra virgin olive oil 

SALAD:

2 peaches, sliced

3 ounces of gorgonzola dolce or crum-

bled blue cheese

3-4 handfuls of arugula

directions
To brine the pork chops, dissolve salt into water and pour mixture 

over pork chops in a shallow dish. Cover and refrigerate 30 minutes 

up to 4 hours. Preheat oven broiler to high with the oven rack in the 

middle position. Rinse the pork chops and dry well with paper towels. 

Season lightly with salt and pepper. Add 2 tablespoons of olive oil 

to a heavy oven-proof skillet and heat on medium-high until the oil 

is shimmering. Carefully, add pork chops to skillet and cook undis-

turbed for about 5 minutes, or until very brown. Meanwhile, combine 

the first 5 ingredients of the vinaigrette into small bowl or jar. After 

searing pork chops, flip and pour all but 1½ tablespoons of vinai-

grette mixture to the pork skillet. Immediately place the skillet in the 

preheated oven and broil until the pork’s internal temperature is 145 

degrees and charred, 2-4 minutes. Add a splash of water if the sauce is 

too thick when removed from oven. If you’d like the sauce thicker, re-

move the chops after they are cooked through and simmer sauce until 

reduced. Add remaining olive oil to vinaigrette mixture and whisk. 

Toss the peaches, gorgonzola and arugula with the vinaigrette. Place 

the pork chops on a platter and arrange the peach salad around the 

pork. Serve with the sauce from the pork pan.  ® 



H E R L I F E M A G A Z I N E . C O M    |   47



48

S C E N E  A N D  B E  S E E N

Hospice hosts  
Kentucky Derby West

Hospice of San Joaquin celebrated Kentucky Derby West 

on May 2, 2026, at Oak Farm Vineyards with a splash of 

Southern charm. Attendees sipped mint juleps and enjoyed 

Southern cuisine while watching the Kentucky Derby in real time 

on a jumbotron. They also enjoyed carriage rides, wine tasting, a 

live auction and a silent auction. The event raises much-needed 

funds for Hospice of San Joaquin. ®

P H O T O G R A P H Y  B Y  H E L E N  R I P K E N



E N T E R TA I N M E N T

A  
ny musician who’s been 
around a while has an inter-
esting story about how it all 
began. George Gibson, leader 

of the popular local band Georgetowne, 
has several. 

His early musical career, while he was 
still in college, was so successful that his 
band Buckwheat opened for Sonny and 
Cher at UOP; then for Tower of Power at 
Edison High School. The same manage-
ment group that directed the Monkees 
approached Buckwheat for a possible 
deal, but they didn’t come to terms when 
the band was asked to change its lineup.

“They said, ‘What the group really 
needs is a female singer,’” said George. 
“We told them that’s not really what 
we're about. We were working on Cros-
by, Stills and Poco music. So, it never 
went anywhere.”

When it was time for a more serious 
career, George was off to Pepperdine 
Law School. That led to two impres-
sive careers, 13 years in private law practice and then 35 years 
as vice president and counsel for FCB Homes. Music became 
mostly a thing of the past. “Other than maybe a happy birthday 
for my mom or my wife, I didn’t pull my guitar out. I didn't 
play for 43 years.”

It was a health scare that drove George to pick up that guitar 
again. A growth on a vocal cord meant the possibility of surgery 
and even the possibility of voice damage. While George thought to 
record himself reading books for his grandchildren for the sake of 
posterity, his wife, Cherie, took the idea a step further, suggesting 
he record songs for those little ones as well.

“I ended up recording two or three songs into a recording de-
vice. And my wife said, ‘You sound pretty good. Have you been 
practicing?’ I said no, but it hit me, it's like getting back on a bi-
cycle once you've been on it. It woke that musical part of my brain 
up again.” Throat surgery went well; George had the music bug 
again, and, at this stage of his life, the time to seriously pursue it.

George wasn’t just a singer and guitar player; as a young mu-
sician, he’d written his own songs and was ready to explore that 
skill again. A Stockton songwriting contest victory landed George 
in a regional showcase in Berkeley, where he also shined for judg-
es. He then had the courage to take his original tunes to a week-

long songwriting camp in Monterey, 
where he performed for industry giants 
like Rodney Crowell and Bernie Taupin. 
With more than 100 songwriters attend-
ing the same camp looking for guidance, 
those professionals had George ranked 
in the top five.

He’s not only back on the bike; he’s 
riding in the Tour de France. “I’ve par-
tially written 300 songs and 75 have 
been finished. Rodney Crowell said for 
every ten minutes the best songwrit-
ers spend writing a song, they’ll spend 
30 minutes editing their songs. I have 
songs I’ve edited more than 60 and 70 
times, finding just the right word, or it 
might be hard to harmonize. It’s like a 
jigsaw puzzle set to music.”

And that leads to the current musi-
cal adventure for George Gibson, lead-
ing the six-piece band Georgetowne. 
George, Doug Carruesco (bass); Brandon 
Kyle (keyboards); Peter Hackett (drums); 
Zach Silver (fiddle) and Matthew Hackett 

(lead guitar) are busy every spring through early winter now with 
their mix of folk, country, pop and originals. While each player 
is accomplished on his instrument, George is especially proud of 
the group’s vocal skills, with three- and four-part harmonies a 
regular feature during their three-hour performances.

“What the audience doesn’t know when we start playing is 
that I’ve got these great harmonic voices coming in right behind 
me, and it can be a shock. When that hits, it’s just euphoria. When 
we sing and I can tell we’re connecting with people, that’s what 
makes me tick,” George smiled.

Georgetowne is most often found at one of the many local 
wineries that offer music, performing roughly 50 gigs a year. Lo-
cal music fans clearly like that arrangement, with Georgetowne 
winning the Lodi News-Sentinel readers’ choice for best Live En-
tertainment three years in a row. ®
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I am always looking for new and exciting gigs to 
showcase musicians in our community who deserve 
recognition. Stay tuned!
     Feel free to reach out: tim@dalyvideoservices.com.

Let the Music Move You
George Gibson: Singer, Songwriter and Band Leader

Save the Date
GEORGE AND GEORGETOWNE  

August 15th | Valley Brew | $20 per ticket
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Kids shining brightly

S P A R K  J O Y

C ooper Powell is just 16 but already has 

a burgeoning photography career and is 

making strides as a content creator. “I 

am very passionate about sports photog-

raphy and sports media. I got involved because I 

have always loved sports and wanted to capture 

exciting moments from games and events,” the 

Saint Mary’s High School student said. 

He has had some exciting opportunities 

to chronicle the success of the St. Mary’s High 

School varsity football team this past season as 

they went all the way to the state championship. 

It was a historic victory as St. Mary’s celebrated 

Stockton’s first-ever state high school champi-

onship title. His Instagram account highlights 

several of their wins throughout the season as 

they marched to the state title.

Other sports featured on his Instagram 

include volleyball, track and field, cross country, baseball and more. 

“Over time, I started taking more photos, creating sports content on-

line and learning how to edit videos and broadcasts,” he said. “I have 

worked on creative projects with friends, including sports-style broad-

casts and cinematic videos.”

Cooper, who will be a junior when school starts, said being be-

hind the lens has helped him become more confident and creative. 

It’s also instilled a hard work ethic. Balancing school, activities and 

photography while still trying to stay motivated can be challenging 

for any high school student, but Cooper has it all under control. 

It’s been a major accomplishment to build up his photography 

and media skills at a young age and having people support and rec-

ognize his work. “My goals for the future are to continue improv-

ing as a photographer and content creator, graduate high school and 

eventually work in sports media, photography or broadcasting pro-

fessionally,” Cooper said. “I got into photography because of my love 

for sports. And you can’t play them all, so I started by taking photos 

at games and quickly realized how much I enjoyed it.” He credits his 

mom for being his biggest supporter and mentor as he continues to 

grow as a photographer! 

He comes from a very creative family. His mom, Kelly, is also an 

entrepreneur; she owns a balloon company, Popups and Parties. His 

dad, Jimmy, is a professional sound engineer and 

designer and works as an independent contractor. 

His clients have included celebrity chefs with TV shows, and last 

summer he worked behind the scenes at the World Series. Cooper 

lives in Lodi with his parents and younger sister, Morgan, who is in 

the sixth grade. 

He is also involved in the St. Mary’s High School theater pro-

gram; most recently, he had a big role in their production of Mary 

Poppins, playing the role of Bert, the chimney sweep. “He’s been with 

us for a while. Mary Poppins was his sixth show,” Kevin Costello, the 

theater director at St. Mary’s, said. “He’s great, he’s got it all. He can 

dance and he act. And he’s really a good guy. I really enjoy working 

with him.”

Cooper’s success in photography has led to paying gigs. “I main-

ly market my work through social media and by sharing my content 

online or on Instagram @cooper.flickss,” Cooper said. “Going for-

ward, I hope to continue growing my photography business and pur-

sue opportunities in sports media and broadcasting.”

After graduating high school, he plans to continue pursuing 

photography, sports media and broadcasting while exploring college 

and career opportunities. “I hope to build a successful career doing 

something I enjoy while still being creative,” he said. “I enjoy be-

ing creative and working on projects involving photography, sports 

broadcasting, filmmaking.” ®

B Y  H E R L I F E  S T A F F

COOPER
POWELL
A TRUE CREATIVE
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S C E N E  A N D  B E  S E E N

Night to Shine

The Tim Tebow Foundation’s Night to Shine took place February 13, 2026, at Horizon 

Church in Galt, providing an unforgettable prom night experience for people with 

special needs ages 14 and older. The event is not possible without scores of volunteers 

and buddies who make the night special for each and every guest. Participants walked 

the red carpet, danced, sang karaoke, posed for pictures and took a limo ride. ®

P H O T O G R A P H Y  B Y  H E L E N  R I P K E N
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Q. What’s your full name? 
A. Owlbert Einstein, resident of the Port of Stockton Sky Patrol

Q. How would you describe your personality?
A. Sweet, loyal and endlessly curious, always watching the world 
with big, wonder-filled eyes.

Q. What’s your favorite vacation spot?
A. The Port of Stockton, where I have access to one of 20 cozy 
owl boxes and a front-row seat to the best nighttime views 
around. It’s where I can glide silently through the night, 
hunt with precision and enjoy the peaceful stillness most 
creatures never notice, all while quietly keeping burrowing 
rodents in check.

Q. What’s your favorite park or place to play or roam?
A. The Port of Stockton, of course. With custom owl boxes placed 
throughout the area, it is basically a luxury community designed 
just for us. A select few even feature cameras with 24/7 live feed, 
so I suppose you could say I have a bit of a following.

Q. Do you have a guilty pleasure?
A. Late-night hunting marathons. I simply cannot resist a good 
rodent chase.

Q. What’s your naughtiest deed?
A Let’s just say, if you are a mouse, you probably have a story 
about me.

Q. Do you have an obsession?
A. Quiet nights, open skies and keeping my territory in perfect 
balance.

Q. What’s your favorite, most wonderful treat?
A. Fresh, locally sourced rodents. A barn owl family like mine can 
enjoy up to 2,000 of them in a single nesting season. Delicious 
and efficient.

Q. Where do you go to get pampered, your favorite treatment, and 
why do you love it so? 
A. My owl box. Safe, cozy, and perfectly positioned for both rest 
and observation. Bonus points if it is one of the few with a camera. 
I do enjoy the attention.

Q. What would you like everyone to know about you?
A. I do not hoot like other owls, I screech. I also mate for life, so when 
I find my partner, we are in it together. Most importantly, my pres-
ence helps reduce the need for pesticides and even supports levee 
protection by keeping burrowing rodents in check. You are welcome.

Q. Where were you born?
A. Right here in Stockton, where the fields and waterways make 
for the perfect home.

Q. Who are your human parents?
A. The dedicated team at the Port of Stockton, who thoughtfully 
installed and maintain our owl boxes and cameras. ®
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W A G  TA L E S

Owlbert
  Einstein
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THE 
RODENT
HUNTER

THE THE 
RODENTRODENT
HUNTERHUNTER

OwlbertOwlbert
  Einstein  Einstein

SCAN TO SEE THE PORT OWL CAMERAS
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C A L E N D A R

CELEBRATE COMMUNITY EVENTS
June 6
Lodi Elks Annual Car Show
19071 N. Lower Sacramento
Info: (209) 747-6113

june 13
Delta Ditch Run
Stockton Sailing Club.
Info: visitstockton.com

June 20
Haggin a la Carte
The Haggin Museum
Info: (209) 940-6300

June 6
The Killer Dueling Pianos
Bar Ranch
Info: visitlodi.com

June 13
Boots and Bubbly
Capecchio Ovest
Info: sanjoaquincounty.jl.org

June 27
Runabouts on the River
Stockton Sailing Club
Info: acbsrotr.com

June 6-7
Manteca Crossroads 
Watermelon Street Fair
Downtown Manteca
Info: (209) 823-6121

June 13
Taste of the Mile
Miracle Mile
Info: stocktonmiraclemile.org

June 7
Jewish Food Fair
Temple Israel
Info: (209) 477-9306

June 19
Pixie Woods Wine and 
Beer Tasting
Pixie Woods 
Info: visitpixiewoods.com

June 13
FatherFest 2026
Victory Park
Info: (209) 953-5437

June 20
Juneteenth Celebration
San Joaquin County Fairgrounds
Info: visitstockton.org

June 13
Lodi Art Hop
305 W. Pine St.
Info: visitlodi.

June 20
Summerfest at 
Appellation Lodi
2505 Turner Rd.
Info: visitlodi.org

save the
date

July 4
4th of July at 

Lodi Lake
1101 W. Turner Rd.
Info: visitlodi.org

August 21
Ducky Derby at

Lincoln Center Family 
Fun Night
Lincoln Center

Info: lincolncentershops.com






